NBA TV
CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Vice President and Assistant General Counsel for Turmner Broadcasting
System, Inc. (“Turner”), [ hereby certify that for the period from January 1, 2019 to March 31, 2019:

D I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and
the Federal Communications Commission’s regulations (“FCC Rules”) implementing those limits
for “children’s programming”! (no more than 12 minutes per hour of commercial on weekdays,
and no more than 10 ' minutes per hour on weekends during “children’s programming™).

2) The FCC Rules require cable operators to maintain certain records regarding their compliance
with the advertising limits imposed on children’s television programming. These advertising
limits and compliance reporting obligations do not apply to cable networks that do not carry
“children’s programming” as defined under the Act.

4) To the best of my information, knowledge, and belief, no “children’s programming” has been
telecast on NBA TV in the past quarter, nor is scheduled to be shown in the foreseeable future.

5) If there are any material changes in the programming policies of the television network so that
children’s programming is telecast on NBA TV (or in the event that the reporting obligations
under the FCC Rules are changed), notice and updated certifications reflecting such changes will
be provided.

Certified this 4™ day of April, 2019.

NV
Toni Millner
Assistant General Counsel and

Vice President—Kid Vid Compliance
Turner Broadcasting System, Inc.

! ”Children’s programming” is defined under the Act as a program “originally produced and broadcast
primarily for an audience of children 12 years old and younger.”
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ABS @ CBN
INTERNATIONAL

In The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2019)

This is to certify that the list below identifies all programs and series considered as children’s programming
under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as The Filipino Channel for the period beginning January 1, 2019 to March
31, 2019. As a standard practice, we formatted and aired each of the children’s programs and series so
that the total commercial time (including local avails, promos for non-educational programs and adjacent

ads running before or after the program within the same clock hour) did not exceed 10.5 minutes per
hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s programs aired on The Filipino Channel during the first quarter of 2019:

MATHDALI
MATANGLAWIN
WANSAPANATAYM
SUPERBOOK
TEAM YEY!

DocuSigned by:
[ (2
Name: ROLAND@DELRGSARIO, JR. /g

Position: Managi irector
Date: 4/ 4/%%8
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ABS @ CBN
INTERNATIONAL

In The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2019)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Lifestyle Network for the period beginning January 1, 2019 to March 31,
2019. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time (including local avails, promos for non-educational programs and adjacent ads running

before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s program/s aired on Lifestyle Network during the first quarter of 2019:

-None-

DocuSigned by:
DS
[ o (7
Name: ROEANDBBEEROSARIO, JR.

Position: Managing Director
Date: 4/4/2019




CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2019 to March 31, 2019

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail
below. 1 further certify that | have been designated by The Country Network (TCN Country LLC) as the
official responsible for oversight of compliance with the FCC children’s programming commercial
limits, and | am familiar with the Regulations.

List children’s programs run during calendar quarter:

Animal Resue

Dog Tales
America's Heartland

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 3rd_ day of April 20109.

%
Signature

Cary Rolfe
Name (Print)

VP of Programming and Artist Relations
Title
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ABS@CBN
INTERNATIONAL

In The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2019)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Filipino On Demand for the period beginning January 1, 2019 to March
31, 2019. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time (including local avails, promos for non-educational programs and adjacent ads running

before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s program/s aired on Filipino On Demand during the first quarter of 2019:

WANSAPANATAYM

DocuSigned by:
DS
Name: ROMAKBODEERGSARIO, JR.

Position: Mg;\g;izrﬁgirector
Date:




MEXICANAL

(Jan-Feb-Mar)

CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S
PROGRAMMING, FIRST QUARTER 2019

MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of

children twelve years old and younger during this quarter.

Children’s Description Days & Times Aired Times Commercial
Program aired in time
the period | (min, sec)
None

The Children’s Television Act and the FCC'’s rules impose the following commercial limits:

1. Children’s programming may not contain more than 10.5 minutes of total commercial

matter per clock hour on weekends and no more than 12.0 minutes of total

commercial matter per clock hour on weekdays.
2. On and after January 1, 2006, children’s programming may not direct viewers to an

internet website unless the website offers a substantial amount of bona fide

program-related or other no-commercial purposes (that is, e-commerce or
advertising); (iii) the website’s home page and other menu pages clearly distinguish
between the website’s commercial and non-commercial sections; and (iv) the pages
of the website to which viewers are directed is not used for e-commerce, advertising,
or other commercial purposes (that is, the page has no link labeled “store” or direct
links to other pages with commercial material).
3. On an after January 1, 2006, neither children’s programming not commercials aired
during children’s programming may display Internet website addresses that direct

viewers to Internet websites that utilize a program’s characters to advertise,
promote, or sell products or services.

After due review of internal channel records and documentation provided to us by program
suppliers, Mexicanal hereby certifies:

X

\

that it complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements.

that it not complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements, as explained in Attachment A

hereto.

Israel RE€yero

Programming and Content Director

Mexicanal, LLC

(April 5, 2019)
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INTERNATIONAL

In The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2019)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL’s television
programming service known as MyxTV for the period beginning January 1, 2019 to March 31, 2019. As a
standard practice, we formatted and aired the children’s program/s so that the total commercial time
(including local avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission (FCC). None of the following programs or series included any commercial
spots that contained references to, characters or actors from, or that offered products related to, the
underlying program or series.

Children’s program/s aired on MyxTV during the first quarter of 2019:

-None-

DocuSigned by:
DS
[ s 7
Name: ROLANDOBEEROSARIO, JE.
Position: Mana in% Director

472019

Date:






